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How to Go from Beginner to Pro 

with Your Biz Website 

in 5 Simple Steps 
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Cheat Sheet Version 

Here I’ll give you the cheat sheet version of the 5 steps to going pro with your biz 
website, so we can get right to the point with exactly what you need. 

Immediately following this will be the extended version where you’ll get in 
depth details and examples to help you implement the information you learn 

here. 

Step #1: 

Build Your Site with WordPress – Stay away from the free website platforms like 

Wix, Weebly & Blogger. WordPress is the best option for your business. 

 

Step #2: 

Use the Divi Theme – No need in shopping around for the perfect theme. Divi 

makes it easy to create a professional and attractive site for all your business 

needs. 

Step #3: 

Give Each Page a Clear Purpose & Call to Action – Don’t have your visitors 

swimming around in foggy waters. Make everything super clear and easy for them 

to take action. 

Step #4: 

Offer a High Value Freebie – Steer away from vague and general opt-in offers. 

Make sure your free offer solves your target audience’s wants and needs. 

 

Step #5: 

Stand Out in Your Industry – Weave your personality into your business website. 

Then get out there and start sharing what you know. People will begin to connect 

the dots when they visit your website and you’ll stand out as the go-to person in 

your field.   

https://wordpress.org/
http://www.elegantthemes.com/affiliates/idevaffiliate.php?id=24713_5_1_16
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Step #1: Build Your Site with WordPress 

Many times when starting to build their websites, beginners opt for the 

“free” route because they think it’s the easiest way to get started. In the long run, 
this option will not serve you. And if you expect your business to stay around for a 

while, it’s best to start out the right way the first time. 

It’s important that you buy your own hosting for your website. When you 

sign up to create free websites (using platforms like blogger.com, wix.com, 

weebly.com, or even wordpress.com – the free blogging platform that’s different 
from wordpress.org the self-hosted software) you’re basically putting your 
content on their website, using their hosting. So they in essence own your 

content and have certain rights over it if you pay attention to their terms and 

conditions, instead of you being the full owner of the content you created and the 

offers you’re sharing with the world. 

Going the “free” route not only limits the control you have over your own 
website, but it limits the flexibility you have in customizing the design and 

functionality of your site (especially if you plan to grow, evolve or scale your 

business in any way). You will inevitably run into some type of limitations when 

using the free platforms to build your business website. It’s important to have 

flexibility and control to give your business website the design and function you 

want based on your business needs as it continues to run and develop.  

In order to avoid limitations with ownership, control and flexibility of your 

site, start your business on your own website (where you pay for your own 

hosting) so you 100% own your content, and have total control of your online 

business. To do this, I recommend getting hosting with Hostgator.com, buying 

your domain name at Namecheap.com, and installing WordPress for free in your 

hosting account to get your website up and running.  

As a rule of thumb, avoid getting suckered into the latest deals and 

advertising for your online business resources (just because a company has a 

large enough budget for national advertising doesn’t mean they are the best 
option for your business). It pays to speak with a techie/online business expert -

someone who knows about the different online business options and what works 

best out of experience. 

http://secure.hostgator.com/~affiliat/cgi-bin/affiliates/clickthru.cgi?id=Alexis403
http://www.namecheap.com/?aff=71262
https://wordpress.org/
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Step #2: Use the Divi Theme 

When using WordPress, you’ll find there are thousands of free themes. 
Although I promote doing things free when possible, themes are an exception. 

Free themes tend to lack flexibility when it comes to customization. They also lack 

in offering support to help you navigate, tweak and troubleshoot your theme 

when needed.  

When you’re putting your business online, it’s important that you represent 
it authentically and have the flexibility to be able to customize your website to 

your heart’s content. It’s also important to have support when manipulating your 
theme, because as with all technology, it’s fickle, and if you have to fend for 
things alone, it makes things incredibly difficult. 

For these reasons I always recommend using premium (paid) themes for 

your business website. It’s the most professional and beneficial way to go. 

Contrary to popular belief, it’s not necessary to learn tons of code and 
difficult techniques (or pay thousands for someone else to do it for you) in order 

to customize your site with a premium theme that represents your business and 

brand authentically online. And who wants to spend the time or money for all of 

that anyway? What you really want to do is get your message out there, service 

your clients and customers, and start making money and making a difference. So 

it’s time to skip the difficult learning curve and get your website up in a flash so 
you can be in business in no time. A perfect resource for this is the super 

customizable, dynamic and easy-to-use theme from Elegant Themes, named Divi. 

As a former web designer who learned code and all kinds of extensive 

techniques to create cool features and effects on sites, after finding Divi it has 

revolutionized web design in my opinion. It makes seemingly advanced and 

admittedly impressive features and techniques super easy with a drag and drop 

page builder. I highly recommend it. Not only have I used it repeatedly on several 

different sites and projects, NEWBIES have used it and find it super easy to use 

and navigate. They are excited to show off the websites they are able to create 

with it! 

Elegant Themes offers multiple quality themes for any type or style of site 

you need. But to cut down on the overwhelm of having all the different choices, 

http://www.elegantthemes.com/affiliates/idevaffiliate.php?id=24713
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and to ensure you don’t end up with a cookie-cutter site, Divi is the way to go. 

With it, you can authentically express the true essence of your brand and 

business. Check out Divi here. (I only use, teach and recommend the Divi theme 

because of my experience with it and the strides I and my students have been 

able to make with it. For this reason, I am an affiliate with Elegant Themes (the 

makers of Divi), and will receive a commission if you choose to click on the given 

link and purchase.) 

 

Step #3: Give Each Page a Clear Purpose & 

Call-to-Action 

When creating and laying out the pages for your website, it’s always 
important to keep the purpose of each page in mind. You don’t want your website 
to become a museum (phrase coined by Nikki Elledge Brown) where everyone is 

just there to look at the beautiful sites and read the information on the walls. You 

want people to take action. This is your digital storefront. So each page should 

have a clear purpose and a call to action of some kind. Always think of what you 

want people to know, feel and do, (phrase also coined by Nikki Elledge Brown) 

and lay each page out accordingly (most people stop at what they want people to 

know, and leave out the rest.) 

For example, your homepage should NOT be a long, drawn out explanation 

of who you are and what your business is about. I hate to break it to you, but 

people don’t really care about you… yet. They don’t even know you yet. When 

people are visiting your site for the first time to see what you’re all about, what 
they really want is to know how you can help them. So you want to make sure to 

take the time to identify who they are and what their problems, dreams, goals, 

and needs are. When you start out with content that speaks directly to them and 

their situations, it makes them feel understood, seen, heard and cared about, 

which in turn makes them perk up and pay more attention to you, resulting in 

them being more likely to stick around and learn more.  

So basically, when it comes to content, take the time to highlight who your 

target audience is, how they can benefit from doing business with you, and how 

they can take action to do so. 

http://www.elegantthemes.com/affiliates/idevaffiliate.php?id=24713_5_1_16
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In addition to content, when designing your homepage, keep the main 

purpose for your business website in mind. Whatever you deem as the main 

purpose for bringing in business as it pertains to your site should be displayed and 

linked to on your homepage.  

Examples:  

 If your main purpose is to collect email addresses, have an opt-in form on 

your homepage.  

 If your main purpose is to have people sign up for your services, products or 

programs, have a link to your services or shop page on your homepage (or 

have your products listed right on your homepage if you have a product 

based business).  

 If your main purpose is to have people read your blog posts, have them on 

your home page, or have a link to where people can quickly and easily get 

to your blog page.  

 If your main purpose is to have people signup for a free consultation, have 

a link to where they can schedule the consultation on your homepage. 

If you have multiple main purposes for your website, include links and 

opportunities for people to take action on all of them on your homepage.  

This same principle applies to every other page on your site. Don’t just list your 

services on your Services page and have no call to action for people to sign up 

with your services. Even if that action is to schedule a free consultation, have a 

link at the bottom of your services page so they can show interest in working with 

you before navigating away. Don’t assume that they will navigate to your Contact 
page if they are interested. You always want to make everything easy and clearly 

understandable for your website visitors, so that taking action is a no-brainer. 

The same thing goes for your About page. Have a link to your Contact page, 

your Blog page, your Services page, and/or your social media profiles so they can 

contact you, read your free content, express interest in working with you, or 

further connect with you on their favorite social media platforms. 

The point here is not to miss that opportunity to create more of a connection 

with your audience so that you can keep in contact with them and begin to grow 

and nurture a relationship. You do this by carefully planning the layout, purpose 
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and intention of each page of your site to cater to your audience and inspire them 

to connect with you in one way or another. 

 

Step #4: Offer a High Value Freebie 

When trying to determine what to offer as a freebie to ensure that you’re 
attracting your target audience and growing your list substantially, it’s important 
to create a highly valuable free offer for people to opt-in to on your website. 

Keep in mind. Your freebie is one of your business’ offerings, just like the 

paid ones. It’s a representation of you, your business, your expertise and your 
passions. So don’t immediately think of the cheapest, quickest thing you can put 

together as a freebie. 

Your opt-in offer should be worth money and when people opt-in to get it 

they should feel like they are getting a taste of what it’s like to work with or buy 
from you. This makes them appreciate it even more and feel like they are getting 

something for free that they would have paid for. 

The more valuable your free offer is, and the more tailored it is to your 

target audience, the more it will grow organically. People will happily share your 

free offer voluntarily because of the immense value they received from it. That’s 
the type of effect you want your free offer to have. 

In order to create this effect, the first step is to find out what your target 

audience truly wants and needs. What are they constantly asking about, 

complaining about, or struggling with? This is considered their “pain point”. It 
describes their immediate needs and desires.  

To find this out you can survey people, or simply pay attention in Facebook 

or Linked In groups to see what people are discussing and asking about the most 

when it comes to your area of expertise. 

You’ll then want to create something that gives tangible results. Don’t just 
give people lots of blanket and general information leaving them with the “what”, 
but not the “how”. This is a technique that has worked for some, but in my 
opinion is outdated.  
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It’s incredibly more valuable to deliver actionable results, so that people 

actually walk away with something instead of just more information. These are 

the freebies that get eaten up in droves. When people know they can actually get 

some of the results they’ve been wanting and needing for free, they will 
recommend you and your free offering to everyone they know so that others can 

benefit as well.  

The next step to offering a highly valuable freebie, is to create your freebie 

as if it’s solving the first of their many problems/desires and set your paid offering 

up as the solution to the rest. It’s very likely that your target audience has a 
multitude of problems/desires that need a solution. Even if you feel they only 

have one big problem/desire, it most likely can be broken down into several parts 

to be solved one after another. So when you create your freebie to solve the first 

of their problems/desires, you’ve given a ton of value upfront for free because 

you’ve actually delivered a solution, yet at the same time you’ve wet their 
appetite for more and you can follow that up with your relevant paid offering.  

Here’s an example: 

I learned this concept from Digital Strategist, Nathalie Lussier. She teaches how 

she created a freebie called The 30 Day List Building Challenge. She created this 

as a freebie because she knows that list building is a hot topic for online 

entrepreneurs, and that most of them want and need to learn how to build their 

lists fast.  

She then has a program called Launch It and Profit that is the perfect paid 

compliment to her free content. She knew that after people had built their lists 

substantially, the next logical move would be to launch a product or program to 

their growing list.  

So she gave them the first step in the launch process, which is to grow your 

list. They receive actionable steps everyday for free to create the results they’ve 
been looking for. Then, when it’s time to go further and get everything they need 
to successfully launch to their list, the next step is to pay to join her program. This 

is a hugely successful model: Give tons of value (i.e. actionable results) for free, 

but leave them wanting more, leading to the relevant paid offering. 

http://nathalielussier.com/adirect/?p=Alexis403&w=30day
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It’s important to note that when you give highly valuable offerings away for 

free, you WILL get people signing up just to get free stuff. This is inevitable. Who 

doesn’t love valuable free stuff?  

So you must be ok with giving away value for free. When your goal is to do 

business with integrity, make a difference in the world, and make a great living 

doing so, you’ll realize that to be truly successful in business you must lead with 

value. When you focus too much on profit, you begin to miss the point. The more 

you lead with value, the more people will truly begin to trust, like and rely on you 

(aka The “Know, Like & Trust Factor”). This makes it even easier for them to 

actually click “Buy Now” when it’s time to work with you. 

Just know, most people who sign up for your free offerings will NOT 

purchase from you. BUT, the more valuable your offering is, the more people will 

opt-in for it. And the more people who are on your list increases the amount of 

people in front of your paid offerings, which means the more sales you’ll 
ultimately get. So it’s definitely a formula that works! It’s a win-win for all 

involved, and that’s what you really want. 

So take this concept and brainstorm ways you can create a high value free 

offer for your audience no matter what industry you’re in. 

Whatever you do, don’t just put up an opt-in form on your site that says, 

“Sign up for updates!” or “Sign up for my newsletter!” The fact that you may be a 
newbie to building your business website is not an excuse to have a lackluster 

opt-in offer.  

In this day and age people are inundated with tons of content. The last 

thing they need is one more newsletter or some newbie sending them random 

updates.  

What they need is the solution to their wants and needs. You need to be 

that solution for them. This way, the fact that you’re new to the block doesn’t 
even cross their mind. Instead, all they can think about is the incredible value 

you’ve given them and how they can’t wait to share it with their friends, and 

eventually sign up to work with you. 

 



Copyright © 2015 Alexistmyers.com 

 

Step #5: Stand Out in Your Industry 

As you delve into online business, you’ll find that there are tons of experts on tons 

of topics. It can become natural to feel like you’ll be lost in a sea of experts. But it 
doesn’t have to be that way. Here are 2 simple strategies to stand out in your 

industry. 

#1 - Put your personality all over your website and branding. 

Even if you think it may seem too personal and no one will care about it. Your 

people (the ones you were meant to work with) will gravitate toward you just 

because of it, and you’ll begin to become known for it.  

Examples:  

 Marie Forleo with her hip-hop & comedy sketches included in her weekly 

business and life Q&A videos. 

  

 Kimra Luna with her blue hair and punk rock style and history mixed in to 

her online business and branding expertise.  

 

 Denise Duffield-Thomas, the money mindset mentor, with her Lucky Bitch 

brand. She calls her audience Lucky Bees, and her brand is based off of a 

nickname her friends called her when she started creating miracles in her 

life. 

 

 Leonie Dawson, the self-proclaimed millionaire hippie, with her rainbow-

colored “mermaid” hair, frequent mention of unicorns and magic, and her 

hand drawn art woven into everything she does, as she serves her 

dedicated audience with advice on business, life, spirituality, and creativity. 

 

#2 - Become the go-to expert in your field. 

Once you’ve established your standout personality trait/angle, get out there and 
start sharing what you know. Get into Linked In and Facebook groups and answer 

questions, give advice, share valuable resources, and start discussions around 

your area of expertise.  

http://www.marieforleo.com/
http://kimraluna.com/
http://luckybitch.com/
http://leoniedawson.com/
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The more you get out there and genuinely share who you are and what you know, 

the more people will start to think of you and automatically refer to you when 

questions and problems arise around your area of expertise. This way, when they 

are led back to your website, they more readily recognize and connect with your 

personality, brand, and expertise, which again generates that “Know, Like & Trust 
Factor” and warms them up to become potential clients and customers. 
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Hi! I’m Alexis T. Myers, Tech Empowerment 

Coach & Trainer.  

I hope you’ve enjoyed this free guide and can 
walk away from it with information you can 

implement immediately, so you can start 

becoming a pro with your biz website in no 

time.   

Just a little about me… 

I teach Passion and Purpose Driven 

Entrepreneurs to create their business websites 

easily, affordably, effectively and authentically, so they can make money and 

make a difference. 

My mission is to remove the technology road blocks that keep you from creating a 

business website you’re proud of, so you can confidently move forward doing 

your important work in the world. 

Need help in other areas? Or want to learn more about me and what I do? Visit 

my website AlexisTMyers.com. And be sure to check out my 1-on-1 services and 

my Shop full of immediate and affordable solutions for beginners & DIYers. 

Thank you for taking the time to read this. Have a wonderful day! 

 

To Your #HappyFreeSuccess, 

 

http://alexistmyers.com/
http://alexistmyers.com/work-with-me/
http://alexistmyers.com/shop/

